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® Marketing medium
® Exchange of value for cash/inkind fee
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Case Study: Arts
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® Perkins Center for the
Arts and Nordstrom
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Sampling of Desired
Outcomes

® Generate sales

@ Build traffic, both online and to retail outlets
® Encourage product usage

® |nfluence opinion

® Meet social responsibility efforts

® Foster diversity efforts

® Entertain clients.

® Social media engagement
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Good Questions:

® What are the best methods for securing business?

® What is your most important marketing objective? Tell me
more about your strategy to achieve this objective.

® How is today’'s marketplace changing your strategy?What
are your sponsorship goals?

® How will you measure the success of our sponsorship
program?

® Who are the decision makers in your business?

® What are the most important ways to activate your
corporate sponsorship investments?
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Increase Visibility

® Slides

® Your Vital Role as a Sponsorship Seller

® Free articles & white papers at GailBower.com
® BowerPower Papers

® Blog: SponsorshipStrategist.com.
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