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MNN has three main goals:



1)  Promote the image of the nonprofit sector as 

efficient, effective and essential;


2)  Strengthen the nonprofit sector by engaging 
members in advocacy and affecting public 
policy initiatives; and


3)  Build capacity in nonprofits across the state.




Use the questions 
panel to contribute.


If you’re tweeting about 
today’s session, use 

#firespring


If you have problems hearing 
clearly, please call in using 
  the conference number.


TODAY’S SESSION

Welcome!


A copy and recording of today’s 
presentation will be made 
available after the session.


Welcome! You are automatically connected to the audio via your computer. If you have no speakers or 

if you can’t hear clearly, please access the audio by telephone at (951) 384-3421, access code 843-553-939.
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3% of our Technology (free products & services) 

3% of our Revenue (cash donations) 
3% of our People (volunteer 1 day per month) 

 

Firespring 
Power of 3




Dealing with 
technology

can be aggravating…




…it sometimes feels 
like we’re drinking 
from a firehose…




…but once you’ve 
mastered technology, 
it feels liberating.




THERE ARE

SIMPLE STEPS 

TO MASTER

OUR ONLINE

WORLD


2



LISTEN




ENGAGE




Social Media 101 For Nonprofit


If you’re tweeting about 

Today’s session, use 

 #firespring. @jaywilk


•  Your website: the foundation of your nonprofit’s brand

•  Fundamentals of thought leadership.

•  Blogging strategies.

•  Facebook, Twitter and LinkedIn best practices. 

•  Powerful no-cost or low-cost online tools.

•  Action steps.

•  Q&A.




THE FOUNDATION OF YOUR ONLINE PRESENCE


your


Website

The 5 elements of a powerful and engaging website. 



5 ELEMENTS OF 
AN ENGAGING 

WEBSITE


#1 STRUCTURE




#1 STRUCTURE

#2 DESIGN


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




#1 STRUCTURE

#2 DESIGN

#3 CONTENT


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




CONTENT MANAGEMENT SYSTEM


1: Click “Website Content”.


2: Select the content to be updated.


3. Enter and save. Your site is updated.


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




#4 FUNCTIONALITY


#1 STRUCTURE

#2 DESIGN

#3 CONTENT


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




Volunteer
 maplevalleycc.org


Connect


Online Donations


Online Registration


Event Calendar


Programs


News Sign-up


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




#4 FUNCTIONALITY


#1 STRUCTURE

#2 DESIGN

#3 CONTENT


#5 VITALITY


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




michaeljfox.org


5 ELEMENTS OF 
AN ENGAGING 

WEBSITE




YOUR 
WEBSITE IS 

THE CORE OF 
YOUR BRAND


 


#1 Structure

#2 Design

#3 Content

#4 Functionality

#5 Vitality




BOARD 

MEMBER 

WEBSITE 

SEARCH 

ENGINE 

PRINTED 

NEWSLETTER 

EMAIL 

MARKETING 

NEWS 
ARTICLE 

SOCIAL 
MEDIA 
POST 

APPEAL 

LETTER 
COMMUNITY 

EVENT 

Invite them in and 

keep them there. 

YOUR WEBSITE




Keys
3
to becoming a thought leader.




KEYS TO 
BECOMING A 

THOUGHT 
LEADER
3 Commit to creating and posting 

great content (add value).
1
#




Be the established expert.
2
#

KEYS TO 

BECOMING A 
THOUGHT 
LEADER
3



Inspire action.
3
#

KEYS TO 

BECOMING A 
THOUGHT 
LEADER
3



Best practice:




Thought leadership is a commitment, 
not a campaign.







 
 
 Who should 
       
 
 ?




Components
7
of the best nonprofit blogs.




They tell a great story.
1
#

COMPONENTS

OF THE BEST 
NONPROFIT


BLOGS
7



COMPONENTS

OF THE BEST 
NONPROFIT


BLOGS
7 They encourage constituent 
participation.
2
#




They express gratitude.
3
#

COMPONENTS

OF THE BEST 
NONPROFIT


BLOGS
7



They go (ever)green.


CONTENT THAT LASTS


4
#

COMPONENTS

OF THE BEST 
NONPROFIT


BLOGS
7



They are well-edited.
5
#

COMPONENTS

OF THE BEST 
NONPROFIT


BLOGS
7



They get to the point.
6
#

COMPONENTS

OF THE BEST 
NONPROFIT


BLOGS
7



They are produced by a team.
7
#

COMPONENTS

OF THE BEST 
NONPROFIT


BLOGS
7



Steps
5
  to getting started 
with a team blog. 




STEPS

TO TEAM


BLOGGING
5 Select your blogging team.
1
#


Co-operative College blog 
team.




Meet and discuss the blog’s

theme and mission.
2
#


STEPS

TO TEAM


BLOGGING
5



Brainstorm topics.
3
#

STEPS


TO TEAM

BLOGGING
5



Divide and conquer.
4
#

STEPS


TO TEAM

BLOGGING
5



Meet (BYOL) 1x/month

and repeat steps 3 and 4.
5
#


STEPS

TO TEAM


BLOGGING
5



Social Media for

Nonprofits


Facebook
 Twitter
 LinkedIn


Pinterest

Instagram




Which social media should nonprofits care about?




A word on Pinterest.

http://pinterest.com/nolandhoshino/nonprofits-on-pinterest



http://www.pinterest.com/dougcobbbs/nonprofit-best-practices/



http://blog.capterra.com/examples-pinterest-for-nonprofits/






A word on Instagram.

http://www.nptechforgood.com/2014/04/14/top-5-instagram-best-practices-
for-nonprofits/



http://www.bethkanter.org/nonprofits-instagram/



http://www.mrss.com/lab/5-nonprofit-tips-for-winning-at-instagram/












Is Facebook overhyped?




Nonprofits who are Facebook superstars 
typically have one or both of the following:



1)  a national or international reach.

2)  naturally wired for engagement.




Don’t build your home on rented land






ü  Set up a Page for your organization.

ü  Ask to become and “admin.” Every organization should have >3.

ü  Develop a Content Strategy for your organization.

ü  Encourage supporters to engage and participate in the conversation.


Facebook Basics














6 examples of nonprofits crushing it on Facebook.



•  Autism Speaks facebook.com/autismspeaks

•  Green America facebook.com/GreenAmerica

•  Charity Water facebook.com/charitywater

•  St. Baldrick’s facebook.com/StBaldricksFoundation

•  Phoenix Rescue Mission facebook.com/phoenixrescuemission

•  Big Cat Rescue facebook.com/bigcatrescue




1) Secure your USERNAME. 
EXAMPLE: facebook.com/marchofdimes 
Register your unique username (often called a vanity URL) at facebook.com/username.


2) Buy a Facebook AD. 
facebook.com/FacebookAds


3) Update your COVER PHOTO every few months. 




4) Configure SETTINGS to encourage participation.


Power Tips






Get a “handle” at twitter.com/signup.




Manage your pro"le.


@jaywilk 

Manage your profile.




Find people… and follow.




People will follow you.


You have 41,556 followers.




Send a tweet (a message of 140 characters or less).




Read what others are tweeting about…

…and retweet them if you want to share the message.




Use “hashtags” at conferences so

attendees can share key take-aways.




What to Tweet




•  About an upcoming event.


•  Ask for opinions.


•  Community achievements.


•  Link to impact stories.


•  Link to volunteer stories.


•  Link to your blog.


•  Give recognition.


•  Express gratitude.


•  Use keywords.


•  Don’t be boring.




1) Choose a short USERNAME. 
EXAMPLE: @jaywilk (instead of @Jay_Wilkinson)


2) Use 3rd party TOOLS to post and read. 
EXAMPLES: hootsuite.com or tweetdeck.com




3) Use KEYWORD rich data in your bio. 


Power Tips




Linking in with your peers.




Linking in with your peers.




Getting the most

out of LinkedIn.






Set up a “company” page.




Encourage supporters to promote your cause




Connect with potential board members




Connect with potential volunteers




Start by linking in with your established 
network (e.g. employees, BOD, donors, 
volunteers).




Be personable and authentic (photo, 
bio, invites, thank you’s, etc.).




Claim your personal domain name.

linkedin.com/in/jaywilkinson




Join groups & participate in the conversation. 
Establish yourself as an expert.




Ask for recommendations,

but give them first!




Endorse others.




Cool things you may

not know you can do.




Tag your contacts 
(use the default or manage your own).




Identify industries.




Export your connections to a list.




Is this a 
LinkedIn or

Facebook 
friend?




Question: What is the worst thing someone

could say about your organization online?


Answer: 
Nothing




TRYING TO TAKE STUFF OFF OF THE

INTERNET IS LIKE TRYING TO TAKE


PEE OUT OF THE POOL.


… but be careful.




The Tools




Listening Tools




Listening Tools


google.com/alerts




Engagement Tools




Engagement Tools


hootsuite.com




Engagement Tools


bufferapp.com




Tools are important, 
but thought leadership success 

is about the wizard, not the wand.





Feel buried by 
the amount of 

information 
coming 
at you?




keep it 
simple




ü   Make a great impression with your website: 
 - Build a logical STRUCTURE including 3+ navigation options. 
 - Use a clean, professional DESIGN that tells your story. 

  - Provide CONTENT for all types of end-users. 
 - Build in FUNCTIONALITY that engages your constituents. 
 - Post dated content weekly for strong VITALITY. 

ü   Use a CMS (Content Management System). 
ü   Organize and maintain a team BLOG for your organization. 
ü   Setup a FACEBOOK PAGE for your organization and ask to be an ADMIN. 
ü   Setup a LINKEDIN COMPANY PAGE and connect with your peers. 
ü   Monitor TWITTER for mentions and use it for headlining blog posts. 
ü   Use at least one online ENGAGEMENT TOOL. 
ü   Spend no more than 15 MINUTES/DAY on social media sites. 
ü   Keep learning! Read and learn at nonprofithub.org. 

Action Steps




nonprofithub.org




THANK YOU to


To learn more about Massachusetts Nonprofit Network, visit: 
massnonprofitnet.org


Digital

Community 

Initiative




Jump in. 
The Water’s Fine.









…and the survey says!?


Please stay tuned

to learn about Firespring


and for more Q&A.




CONTENT

MANAGEMENT


SYSTEM




CHOOSE YOUR 
PACKAGE 

AND THEME




EVENT

REGISTRATION





NEWSFEEDS




LANDING PAGE

TEMPLATES


SEARCH 
ENGINE

OPTIMIZATION


ONLINE 
DONATIONS


DONOR 
DATABASE


(BLOOMERANG)




LEGENDARY

SUPPORT


& TRAINING








Every website includes

a mobile version




firespring.org



The Firespring 
Foundation, a private, 
501(c)(3) foundation 
funded by Firespring 
has agreed to provide 
a 20% funding grant 
to select nonprofits 
who purchase a 
Firespring website 
package.





CALL 877.447.8941





Award recipients 
must be a 501(c)(3) 

and submit an 
application online.





firespringfoundation.org




For copies and links of this presentation or to learn about upcoming webinars, contact: 

Lori Kadavy 
Director, Nonprofit Education & Outreach 
lori.kadavy@firespring.org 
877.447.8941 ext. 1058


The Firespring Webinar series. 
Education without expectation. 

until we meet again… 



Q & A


For copies and links of this presentation 
or to learn about upcoming webinars, contact: 

Lori Kadavy 
Director, Nonprofit Education & Outreach 
lori.kadavy@firespring.org 
877.447.8941 ext. 1058


Let’s Connect on LinkedIn




…and the survey says!?


Thank you for joining us today.




THANK YOU FOR YOUR VALUABLE TIME 

Q & A


For copies and links of this presentation or to learn about upcoming webinars, contact: 

Lori Kadavy 
Director, Nonprofit Education & Outreach 
lori.kadavy@firespring.org 
877.447.8941 ext. 1058



