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Understanding Media Targets & Opportunities 

• Who are you targeting with your story? 

 

– ,  

 

 

• What opportunities exist? 

– News page, OpEds, Columns 

– In-studios, Interviews, etc. 

• Considerations 

– 3 Rs: Research, Resource, Relationship 



Adding Social Platforms to Your Media Strategy 

• Monitoring target media for story ideas or interest 

 

 alltop.com 

 muckrack.com 

 

 

• Building relationships 

 

 Create a meaningful dialogue 

 

 

• Developing and syndicating content 

 

 Blog, RSS, comments 

 



Elements of a Media Campaign: Media Strategy 

• What makes a story “newsworthy”? 

 

• Positioning 
– How will your product, position, service benefit people in real terms 

– Will there be opposition to your story?  

– What is your public message? 

 

• Story triggers 

 



Elements of a Media Campaign: Media Tactics 

• With an overarching strategy, now you boil 
down your media campaign to actual tactics: 

 

– Press release vs.  

– Pitches vs.  

– Media advisories vs. 

– Op/Eds 

 



The Importance of Assets 

• Numbers, trends, growth projections, etc. 

 

• Visuals 

 

 

 

 

• Experts 

 



Preparing Your Spokesperson 

• What is a good interview? 
–  Positive Exchange of Information 

–  Be Prepared 

–  Be Cool 

–  Be Conversational 

–  Be Yourself 

• Phone? In-person? 

• Television Considerations 
– Attire: No stripes, loud colors or patterns  

– Look at the interviewer: Not the camera 



Sample Op/Ed 

Click on document to read all content 

 



Sample Press Release 

Click on document to read all content 



Sample Media Advisory 

Click on document to read all content 

 


